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Commerce

ÅTrading of something of economic value 
such as goods, services, information or 
money between two or more entities 

ÅFour types of exchange

ÁBargaining

ÁBidding

ÁAuctioning

ÁClearing



Electronic Commerce

ÅBuying and selling of products or services 
over electronic systems such as the 
Internet and other computer networks

ÅB2B / B2C

ÅPrior to 1995: infancy

Å1995-1999: ñgolden ageò

Å2000-2001: dot -com bubble

Å2002-present: resurgence 



Mobile Commerce

ÅBuying and selling of products or services 
using a mobile device

ÅMobile/smart phones

ÅPDAs

ÅEmerging mobile equipment 

ÁDashtop mobile devices



Ubiquitous Access Paradigm

ÅCommerce: be able to buy/sellé

ÅeCommerce: éusing a computer networké

ÅmCommerce: éanytime & anywhere

Commerce

eCommerce

mCommerce



ÅMobile commerce

ÅDevice and communication platforms

ÅMobile commerce applications

ÅIssues in mobile commerce

ÁHardware platforms

ÁWireless access technologies

ÁContent delivery protocols

Where Are We?



Device Platforms for m-Commerce

ÅRequirements

ÁMobility

ÁGraphical user interface

ÁNetwork connectivity

ÁGood input capability

ÅConstraints

ÁLow bandwidth

ÁLimited resources: CPU, RAM, battery, screen, 
small/inconvenient keyboard



Mobile Phones

ÅPrimary feature: 
voice communication

ÅSMS (text messages)

ÅMMS (photo and video)

ÅMicrobrowsers

ÅJava support

ÅTop 5 manufacturers:
Nokia, Samsung, Motorola, 

SonyEricsson, LG

Motorola RIZR Z8


